SALTOpower Fast-Track School
#3 Satisfaction Survey

9 respostas

Publicar estatisticas

1. How did you hear about this event?

9 respostas

@ Promotional email
@ Social Networks
@ Word of mouth

@ Colleagues

@ Other

Y

2. Overall, how satisfied are you with the SALTOpower Fast-Track School
Experience?

(1 - strongly unsatisfied ... 5 - strongly satisfied)
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3. How useful was the information provided in the event program IO copiar
(agenda, venue, registration)?

(1 - not useful ... 5 - very useful)
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4. Were the topics of the Fast-Track School useful for you? LD Copiar

9 respostas

(1 - not useful ... 5 - very useful)

9 respostas
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5. Which presentation focus did you like most? I8 copiar
9 respostas
Innovation and entrepren...—0 (0%)
Project Finance of MS st... 3 (33,3%)

CSP Project Types and B...
Overview of Molten Salt...

2 (22,2%)
1(11,1%)
Molten Salt applications i...
Salt handling, leakage, N...
Mechanical and corrosio... 6 (66,7%
600° Nitrate salts operati...
Development and potenti...

Electrical heaters for high...



6. Was the overall timing of the event appropriate?

(1 - not appropriate ... 5 - very appropriate)

9 respostas

7. Was the talks and Q&A session timing (duration, start, and end time)

appropriate for the content?

(1 - strongly disagree ... 5 - strongly agree)

9 respostas
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8. How would you rate the communication skills of the speakers?

(1 - poor ... 5 - very good)

[
([ ]
@3
[ !
®5

9. Do you have any suggestions to improve the event or strengthen topics for the next
Fast-Track School?

9 respostas

3 respostas

Include more competitiveness information and include molten salt users to share overall
opinion on real case installations

Please send the agenda on time, like max. 3 weeks before starting event. It is better for
Organisation - travel etc

it was hard to hear questions online. Debates re always the juice of such events.

10. Age: |_|:| Copiar

9 respostas

@ 18-30
@ 31-40
@ 41-50
@® 51-60
@ >60




11. Sector: |0 copiar

9 respostas

@ University

@ Public research and technology
organization

@ Industry

@ Private research and
technology organization

@ Other

12. Job title: |0 copiar

9 respostas

@ Engineer

@ Researcher
@ PhD student
@ WMSc student

66,7%
@ Professor
@ Other
13. | attended the event: |0 copiar
9 respostas
@ On-site
@ Online

Seccao sem titulo
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14. How satisfied are you with the Brainstorming?
(1 - strongly unsatisfied ... 5 - strongly satisfied)
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15. Do you find it useful to create a network to share opportunities in
the research field?

(1 - not useful ... 5 - very useful)
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16. Which is the best way to keep this network updated and increase
the engagement of the participants?

7 respostas

Email 3 (42,9%)

Social Network 3 (42,9%)

Online meetings

Presential meetings —5 (71,4%)
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17. Indicate the most important opportunities offered by this network: |_|:| Copiar

7 respostas

Getting enrolled in a PhD 2 (28,6%)
program

Getting new_ J.Ob 1(14,3%)
opportunities

Visiting rele.vant research 5 (71,4%)
infrastructures

Enhancing personal and

—7 (100%
professional connections ( 2
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